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What	  is	  media	  literacy?	  
















Stages	  of	  Media	  Literacy	  in	  Europe	  
Timeline	  
1945:	  Na)onal	  Film	  
Ins)tute	  	  	  
1978:	  VPTP	  
programmes	  include	  	  
Media	  Studies	  
1980:	  NIHE	  Dublin	  
School	  of	  
Communica1ons	  
1990:	  New	  New	  
primary	  curriculum	  
2000:	  Revised	  primary	  
curriculum	  
1979:	  College	  of	  
Commerce	  
Communica)ons	  	  




1992:	  Irish	  Film	  Centre	   2000:	  Fís	  Millenium	  
Film	  Project	  
1985:	  Na1onal	  Media	  
Educa1on	  Conference	  
1994:	  Leaving	  Cert	  
Applied	  
(Communica1ons	  and	  
Media	  	  	  	  Studies)	  
	  
2007:	  Radharc	  Report	  







1997:	  G.	  Jeffers	  Reel 2 
Real	  
1969:	  Sit	  Down	  and	  Be	  
Counted	  
1989:	  new	  Junior	  
Cer1ficate	  Programme	  
1998:	  Na1onal	  Centre	  















The	  protec1onist	  paradigm	  
?the	  flood	  of	  informa1on	  s1muli	  and	  
exhorta1ons	  conveyed	  by	  sound	  and	  image	  by	  
which	  the	  pupil	  is	  assailed	  outside	  the	  school	  
through	  posters,	  cinema,	  television,	  strip	  
cartoons,	  radio	  and	  popular	  songs?.	  
	  
Primary	  Curriculum	  Handbook	  1971	  
The	  par1cipa1on	  paradigm	  
?It	  involves	  the	  ac1ve	  involvement	  of	  children	  in	  	  
learning	  process	  that	  is	  imagina1ve	  and	  
s1mula1ng.	  Its	  overall	  vision	  is	  to	  enable	  
children	  to	  meet	  with	  self-­‐confidence	  and	  
assurance	  the	  demands	  of	  life	  both	  now	  and	  
in	  the	  future?	  
	  
The	  Primary	  School	  Curriculum	  1999	  
Grunwald	  Declara1on	  	  -­‐	  UNESCO	  
We	  live	  in	  a	  world	  where	  media	  are	  omnipresent:	  an	  increasing	  number	  of	  people	  spend	  a	  
great	  deal	  of	  1me	  watching	  television,	  reading	  newspapers	  and	  magazines,	  playing	  
records	  and	  listening	  to	  the	  radio.	  In	  some	  countries,	  for	  example,	  children	  already	  spend	  
more	  1me	  watching	  television	  than	  they	  do	  abending	  school.	  
	  
Rather	  than	  condemn	  or	  endorse	  the	  undoubted	  power	  of	  the	  media,	  we	  need	  to	  accept	  
their	  significant	  impact	  and	  penetra1on	  throughout	  the	  world	  as	  an	  established	  fact,	  and	  
also	  appreciate	  their	  importance	  as	  an	  element	  of	  culture	  in	  today’s	  world.	  The	  role	  of	  
communica1on	  and	  media	  in	  the	  process	  of	  development	  should	  not	  be	  underes1mated,	  
nor	  the	  func1on	  of	  media	  as	  instruments	  for	  the	  ci1zen’s	  ac1ve	  par1cipa1on	  in	  society.	  
Poli1cal	  and	  educa1onal	  systems	  need	  to	  recognise	  their	  obliga1ons	  to	  promote	  in	  their	  
ci1zens	  a	  cri1cal	  understanding	  of	  the	  phenomena	  of	  communica1on.	  
Grunwald,	  Federal	  Republic	  of	  Germany,	  22	  January	  1982	  
	  
McLuhan	  and	  Media	  Literacies	  
"The new mass media - film, radio, TV - are new 
languages, their grammar as yet unknown.?   
John Culkin 
Cri1cal Moments	  –	  ML	  in	  1980s	  
?Be	  the	  Arrow,	  not	  the	  Target!?	  
Within	  the	  next	  few	  years,	  decisions	  will	  be	  
taken	  or	  fail	  to	  be	  taken	  which	  will	  to	  a	  
large	  extent	  determine	  which	  of	  these	  
possible	  roads	  we	  are	  likely	  to	  take,	  for	  
the	  remainder	  of	  this	  century.	  But	  if	  
ac1on	  is	  necessary	  now,	  its	  first	  
condi)ons	  are	  informa)on,	  analysis,	  
educa)on,	  discussion,	  to	  which	  this	  
book	  is	  offered	  as	  a	  small	  contribu1on	  
and,	  it	  is	  hoped,	  an	  incen1ve.	  	  
Raymond	  Williams,	  Preface	  Sit	  Down	  and	  
Be	  Counted	  (1969)	  
Media	  Literacy	  and	  the	  
Broadcas1ng	  Act	  2009	  

"I know more about the 
internet than my parents"  
5,8


















 FI SI NL EE CZ SE NO PT  LT AT UK BG  FR DK PL  ES BE DE  IE CY EL  HU RO  IT TR ALL
Uneven	  digital	  skills	  
	  
	  
Cri)cal	  Media	  Literacy	  in	  Ireland	  	  (DIT/DCU/
Radharc	  Trust,	  2007)	  
	  
1.	  A	  study	  of	  theore1cal	  models	  and	  interna1onal	  
best	  prac1ce	  in	  promo1ng	  cri1cal	  media	  
literacy,	  in	  par1cular	  among	  younger	  people;	  	  
	  
2.	  A	  survey	  of	  current	  prac1ces	  in	  media	  literacy	  
training	  and	  media	  educa1on	  in	  second-­‐level	  
schools,	  within	  formal	  curriculum	  and	  in	  
individual	  teaching	  prac1ces	  of	  schools	  and	  
teachers;	  and	  	  
	  
3.	  Discussion	  and	  recommenda1ons	  on	  ini1a1ves	  




•  Media	  Educa1on	  is	  not	  uniformly	  available	  and/or	  supported	  in	  all	  schools.	  
•  Media	  Educa1on	  is	  hampered	  by	  low	  status	  and	  considered	  to	  be	  a	  ‘soi’	  
subject.	  
•  Media	  Educa1on	  as	  it	  currently	  exists	  across	  the	  curriculum	  is	  unstructured.	  
While	  this	  offers	  some	  advantages	  in	  allowing	  freedom	  to	  teachers	  to	  develop	  
new	  innova1ve	  prac1ces,	  it	  undermines	  the	  overall	  coherence	  of	  media	  
studies	  as	  a	  subject.	  	  	  
•  Community-­‐based	  ini1a1ves	  do	  not	  generally	  receive	  recogni1on	  nor	  are	  there	  
serious	  abempts	  to	  leverage	  their	  poten1al	  –	  resources,	  exper1se,	  methods	  
etc.	  
•  A	  lack	  of	  research	  and	  funding	  for	  specifically	  Irish	  contexts	  seriously	  
undermines	  any	  abempts	  at	  gaining	  credibility	  or	  inspira1on.	  
•  There	  is	  a	  low	  rate	  of	  collabora1on	  between	  schools,	  community	  and	  industry.	  




1.  A	  revised	  and	  coherent	  ra)onale	  for	  media	  literacy	  in	  Irish	  
educa1on	  needs	  to	  be	  developed	  that	  takes	  into	  account	  its	  
contemporary	  relevance	  and	  wider	  social	  context.	  	  
2.  A	  curriculum	  strategy	  needs	  to	  be	  developed	  that	  takes	  into	  
account	  its	  current	  disjointed	  nature	  and	  seeks	  to	  develop	  a	  
more	  holis1c,	  integrated	  approach.	  
3.  Stakeholders	  within	  the	  field	  of	  media	  educa)on	  and	  media	  
literacy	  need	  to	  collaborate	  to	  ensure	  a	  higher	  profile	  for	  the	  
subject	  and	  to	  enhance	  its	  status.	  	  
4.  Responsibility	  for	  the	  development	  of	  media	  literacy	  needs	  to	  be	  
assigned	  and	  individual	  roles	  within	  the	  field	  need	  to	  be	  
mandated.	  
	  
MEDIA	  LITERACY	  AND	  
THE	  PUBLIC	  SPHERE	  2008	  
AIMS	  
of	  policy	  and	  relevant	  academic	  literature;	  
	  
•  Current	  trends	  in	  media	  literacy	  thinking	  via	  an	  
interview-­‐based	  survey	  of	  interna1onal	  experts	  in	  the	  
field	  
	  
•  Public	  altudes	  towards	  media	  literacy	  in	  Ireland	  via	  a	  
series	  of	  focus	  groups.	  
Recommenda1ons	  
Research:	  a	  media	  literacy	  dimension	  be	  iden)fied	  within	  each	  of	  
Research:	  a	  media	  literacy	  dimension	  be	  iden)fied	  within	  each	  of	  these	   ese rch	  func)ons	  an 	  that	  media	  lit racy	  should	  act	  as	  an	  
these	  research	  func)ons	  and	  that	  media	  literacy	  should	  act	  as	  an	  ov rarching	  framework	  for	  gathering	  inform )on	  on	  the	  emerging	  
overarching	  framework	  for	  gathering	  informa)on	  on	  the	  emerging	  
communica)ons	  landscape.	  
Industry	  support:	  In	  order	  to	  mainstream	  media	  literacy	  as	  an	  essen)al	  component	  of	  par)cipa)on	  in	  the	  communica)ons	  
essen)al	  component	  of	  par)cipa)on	  in	  the	  communica)ons	  market	  place,	  mechanisms	  should	  be	  iden)fied	  to	  require	  media	  
market	  place,	  mechanisms	  should	  be	  iden)fied	  to	  require	  media	  organisa)ons	  to	  support	  media	   iteracy	  i i)a)ves.	  	  
organisa)ons	  to	  support	  media	  literacy	  ini)a)ves.	  	  
	  
InformaEon	  exchange:	  A	  key	  element	  in	  developing	  effec)ve	  media	  
literacy	  strategies	  is	  informa)on	  sharing	  both	  at	  a	  na)onal	  and	  interna)onal	  level.	  	  
Recommenda1ons	  
Expert	  group:	  forma)on	  of	  an	  Irish	  media	  literacy	  expert	  group	  to	  
Expert	  group:	  forma)on	  of	  an	  Irish	  media	  literacy	  expert	  group	  to	  advise	  on	  defini)ons,	  strategies,	  and	  new	  developments.	  Such	  a	  
advise	  on	  defini)ons,	  strategies,	  and	  new	  developments.	  Such	  a	  group	  should	  comprise	  n )onal	  experts	  and	  k y	  stakeholders	  
group	  should	  comprise	  na)onal	  experts	  and	  key	  stakeholders	  within	  t e	  media	  literacy	  field.	  
within	  the	  media	  literacy	  field.	  
	  
Partnership	  support:	  support	  for	  such	  civil	  society/cultural	  and	  
educa)onal	  organisa)ons	  ..in	  order	  to	  place	  media	  literacy	  
provision	  on	  a	  sustainable	  foo)ng..	  Including	  dedicated	  support	  
from	  funds	  as,	  for	  example,	  defined	  in	  Broadcas)ng	  (Funding)	  Act,	  
Thanks for listening! 
